WELCOME TO LITRING’S 10K READER SURVEY FOR 2017

Founded on January 1, 2017, LitRing launched with a bang! In our first year, we're on
target to accumulate 75,000 awesome subscribers who love us for our gorgeous

giveaways, friendly authors, and enjoyable book selections.

Trying to figure out if LitRing is the right place for you?

We surveyed our readers, and with 10,000 responses (actually 10,013), the results speak
for themselves, but that’s not going to stop us from pointing out some interesting and

exciting trends in the following analysis.

Please use this data to help you determine which of our promotions are the best fit for
you and your needs. There are also some insights that could help answer general

marketing strategy questions, particularly when broken out by genre.

See what our readers had to say below, and keep an eye out for next year’s survey to
see how readers’ opinions change over time. For deeper discussions on this and other

data, please also join us in our Facebook group for authors.

ALL READERS

We asked readers to rank each of the following genres according to whether they
frequently read it, rarely read it, or never read it. To provide a single score for analysis,
we assigned the numeric value of 3 to all "frequently read" responses, a value of 1 to

"rarely read" responses, and O for "never read".



Therefore, in the following chart, 100% would mean that ALL of LitRing's readers read

the genre frequently, while 0% means that NONE of our readers ever read the genre.

58% Sweet Romance
57% Sexy Romance
51% Thrillers
51% Historical Romance
47% Paranormal Romance
37% Young Adult
37% Science Fiction
36% Christian Fiction

Epic Fantasy
35% Urban Fantasy

35% Nonfiction

w
@
=

24%, Horror

*the above chart also shows the order in which the individual genre results were

analyzed started with Mysteries on page 11.

We are focused in growing our smaller genres by providing increased opportunities for

authors and allocating a larger portion of our ad budget to attracting those readers.



Not all book genres were included in

Sweet
Romance

our 2017 survey, but we'll include sy

more in our follow-up 2018 survey

Mysteries

to show how our reader base

Thrillers

continues to grow and change.

Horror

Young Adult

Christian

Fiction

For those who prefer to see the s
Fiction

data with the frequency values,

Epic Fantasy

check out the chart below. Light N

Fantasy

Paranormal L
Romance

blue means rarely reads (but will

Historical
Romance

sometimes read), and dark blue

Romantic
Suspense

equals often reads.

Contemporary
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Nonfiction
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Q. Where do you purchase

most of your eBooks?

Our distribution of readers closely
matches the larger eBook market.-
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Q. Which of the following ve,
, J— JIRING &
book deals would you like 9% 10K READER SURVEY

to see included with our

ONLY FREE BOOKS
4%

weekly newsletter?

-but may be open to

receiving paid book

99¢ BOOKS
24%

recommendations as well. We will
. . . ©. WHICH OF THE FOLLOWING BOOK DEALS

continue to test thelr receptlon to WOULD YOU LIKE TO SEE INCLUDED WITH

book deals and new releases before OUR WEEKLY NEWSLETTER?

rolling out any new advertising options for authors.

\1'2
SOMETHING UNIQUE mn@ (\g Q. Which gliveéaway prize
™% 10K READER SURVEY
A e do you like best?
SIGNED BOOKS
1%
cirrcarps  |t'S NO surprise readers enjoy large,
o high value prizes Iike_
-but an increasingly vocal
segment prefers to receive-
EREADERS

‘and special author swag. Unique
Q. WHICH GIVEAWAY

PRIZE DO YOU LIKE BEST? offerings are also likely to grab
readers' attention.

32%
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Q. Where do you like to

follow authors?

Almost a quarter of our readers wrote in
a response for this question, shining a

light on the importance of both individual

JIRING <

10K READER SURVEY

Poppulas Woile-uay
AMAZON, BOOKBUB,
NEWSLETTER, BLOG

AV a4
e

40%

20%

Q. WHERE DO YOU LIKE TO FOLLOW AUTHORS?

Next year, we'll split this question into two parts: Where do you like to follow

authors? and where do you like to interact with authors?

We suspect that the more traditional social sites like Facebook, Twitter, and Instagram

are primed for interaction; whereas, Goodreads may be popular simply for the new

release alert and the ability to shelve and review books (not necessarily to communicate

with authors).

Q. HOW DID YOU FIRST
DISCOVER LITRING?

JIRING &

10K READER SURVEY

OTHER
5%

DONT REMEMBER

FACEBOOK
30% »
TWITTER
1%
FRIEND'S REC
2% AUTHOR'S REC

21%

Q. How did you first discover
LitRing?

Facebook is king when it comes to our
readers, and we suspect a large percentage
of those who don't remember how they

found us did so via Facebook.

Our philosophy has always been that

it's our job to connect authors with readers;
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not the authors' job to grow our promo lists by being forced into sharing as a
requirement of doing business with us. Nope, no way!
And because we never require authors to share, our primary growth has come from

Facebook ads targeted at readers for both our giveaways and our free book offers.

We are very pleased that some authors choose to share anyway, representing about 1/5

of our list growth. Thank you to those authors!

: Q. WHAT DO YOU WISH g %%
Q. What doyouwish  yopg sutHORS WOULD 58, RING

ERS? 10K READER SURVEY
more authors would DO FOR THEIR READERS

do for their readers? ARCS
NEWSLETTERS "°“';;"E"“
The first 50% of 4%
_ . PRE-MARKETING AVARATRITY
responses to this question 6% 2%
BOOK CONTENT
were discarded: LOWER PRICING 22%
9%
o (38%) No Answer: they GIVEAWAYS
15%
either provided no answer FREE BOOKS
at all or the provided an MORE INTERACTION 2%
18%

answer not relevant
e (12%) No Changes: either

they are happy with how things are or they offered no ideas for improvement

The remaining 50% (or roughly 5,000) were analyzed, and we found some

interesting results!
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(22%) Book Content: readers stated they want more of their favorite genres, want
less sex in some books, less cussing in some, more realistic characters. Basically, they
want good books in genres they like.

(21%) Free Books

(18%) More Interaction: readers want to know the story behind the story, what
inspired the book, how did the author create the main characters, readers also want
insight into the authors like how they got started, family traditions for holidays, what
books they read, favorite authors

(15%) Giveaways: readers are interested in smaller, more frequent giveaways and
contests with more winners, want prizes to include swag, autographed books, gift
cards for retailers other than Amazon, they would like to see more giveaways and
contests open internationally, they would also like to have easier entry methods
instead of having to subscribe to 30 newsletters.

(9%) Lower Pricing: readers feel that eBook pricing is getting out of control and would
like to see lower prices or at least discounts offered more often and want special
pricing to be available for all countries.

(6%) Pre-Marketing: readers would like updates on progress for WIP and release
dates for other projects. Updates if release dates change. Would like to receive
exclusive content for WIP like teasers, excerpts, and the like.

(4%) Newsletters: Readers would like less frequency, i.e. not daily, and would like to
see more content related to the authors books as opposed to content promoting
another authors’ works. One thing that was mentioned repeatedly was they don't like
receiving 30 emails a day that feature the same authors book (newsletter swaps).
They also prefer shorter more focused emails to long newsletters that try to cover too
many topics at once.

(2%) ARCs: readers want more access to ARCs and review and street teams

(2%) Wider Availability: readers want books to be available on more platforms than
Kindle

(1%) Local Events: readers want to know when and where authors are doing signings

whether they are big events or at the local book store
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Q. What would you like to see more of from LitRing?

At first glance, the number of readers who want more free books could be a bit

disheartening, but when taken in context, we think this is a great thing!

Because each newsletter features only 3 free books and offers the full book description
and cover for readers to decide whether they want to download, our readers are more

likely to download and read the selections that interest them, as opposed to hoarding

freebies.
80%
mMNGV\Q . . .
,ommﬁmww In the coming year, we will continue to
60%
explore new ways to encourage readers to
o move these free books up their TBR piles

and will also be starting both a book club

and a VIP reviewer program.

0%

0 & 0
£ f Alsoofnote s thefact that  majriy o
s & readers would rathersee more

SEE MORE OF FROM LITRING?

-though fewest readers wanted to see more author interaction, this could be
because we already offer so many opportunities for our readers to interact with our
authors via our giveaways, takeover events, and list builders. Indeed, "more author
interaction" was our most popular write-in response for the question "What do you wish

LitRing would do for our readers?"
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READERS WHO WANT ONLY FREE BOOKS FROM LITRING

When asked: Which of the

NO EREADER
. . 5% W
following book deals would you like to COOGLEPLAT imn N @ %
see inC/Uded With our Weekly 2% 10K READER SURVEY
KOBO
newsletter? &%
NOOK
41% of readers told us they only "
IBOOKS

offered in the 6%

LitRing newsletter as opposed to paid

or discount tltles_ KINDLE UNLIMITED

13%

KINDLE (NO KU)
67%

DISTRIBUTION OF READERS WHO ONLY
WANT FREE BOOKS FROM LITRING

We decided to break out that 41%

Y7
of readers and analyze them separately SOMETHING UNIOUE immm@ (\g
from the rest of the group to see if we READER ::m IOKREADER SURVEY
could spot any major differences 3%

SIGNED BOOKS
between readers who only want freebies %
versus those who are open to paying for GIFI"::RDS
books from LitRing.
As you'll see from the graphs below,
there is almost no discernible difference. EREADERS

36%

Q. WHICH GIVEAWAY PRIZE DO YOU LIKE BEST?

DISTRIBUTION OF READERS WHO ONLY
WANT FREE BOOKS FROM LITRING

THE LITRING 2017 10K READER SURVEY | PAGE 9


kmcgillick
Highlight

kmcgillick
Highlight

kmcgillick
Highlight


o r—p—_ r———_
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10K READER SURVEY 10K READER SURVEY
60%
Q. WHAT WOULD YOU LIKE TO ©. WHERE DO YOU LIKE
SEE MORE OF FROM LITRING? a0% TO FOLLOW AUTHORS?
) I l
. ~.E.?
o
ST

DISTRIBUTION OF READERS WHO ONLY
WANT FREE BOOKS FROM LITRING

DISTRIBUTION OF READERS WHO ONLY
WANT FREE BOOKS FROM LITRING

DISTRIBUTION OF READERS

WHO ONLY WANT FREE NN
BOOKS FROM LITRING 10K READER SURVEY
PRE-MARKETING N
3% s
LOWER PRICING ARCS
5%
GIVEAWAYS
14%
BOOK CONTENT
27%
MORE INTERACTION
14%

FREE BOOKS
27%
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RESULTS BY GENRE: MYSTERIES

— WHERE MYSTERY READERS PURCHASE THEIR EBOOKS
80%
‘trend largely toward Amazon, but you .
60%

50%

. 40%
readers on Kobo, Nook, iBooks, and 00

. 20%
without an eReader—while you havea >’ 1
0
below average number of KU o | e e s
KU Kindle iBooks Nook Google Kobo  No eReader
_ B READS OFTEN M READS SOMETIMES M ALL READERS
— THE PRICE POINTS MYSTERY READERS ARE OPEN TO VIA

LITRING'S NEWSLETTER

have an above average distribution of

Your readers want to interact with 0.45
0.4

you more and want to see more o
. 0.25
giveaways, but they are somewhat
0.15
0.05
0

—YOU have the ONLY FREE 99¢ DEALS NEW RELEASES ANY PRICE

B READS OFTEN  WREADS SOMETIMES ™ALL READERS

largest share of the LitRing readership,

and should do more promos with us.
WHAT MYSTERY READERS WANT MORE FROM AUTHORS

You will get a great ROI!
0.16
0.14

The following graphs represent 012
0.1
. . 0.08
Mysteries (which has 5344 frequent 006
M 002 mmm — III IlI III
readers, and 3270 occasional readers o .
& &° S E & & &S
. 0 & & & L& S
represented in our survey). In the charts 00*’ & Q:&Q’ y‘“ @\Y & &SE
<~ ng\e « KS @V KS Qé; L
. . O Q
below, the blue bars indicate N =

MREADS OFTEN ~ BMREADS SOMETIMES ~ W ALL READERS

respondents who frequently read
Mysteries, red represents those who sometimes read Mysteries, and green represents
the general figures for all readers within the survey regardless of genre preference.

For the question regarding what readers want more from authors, please see page 6

for a full breakdown of each category.
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RESULTS BY GENRE: CONTEMPORARY ROMANCE

WHERE CONTEMPORARY ROMANCE READERS PURCHASE THEIR EBOOKS
80%
70%
60%
50%
40%
30%
20%

10% III
Al mmm . mEm =lm
. . 0%
Sale prlces WI” please |0ya| genre KU Kindle iBooks Nook Google Kobo  No eReader
readers more than they Wi” attract B READS OFTEN B READS SOMETIMES M ALL READERS

sometimes readers.
Your readers are pretty happy Wlth THE PRICE POINTS CONTEMPORARY ROMANCE
READERS ARE OPEN TO VIA LITRING'S NEWSLETTER

the way things currently are, but would ~ oss
0.4
0.35

appreciate some changes in how youdo °7
0.25

newsletters. ASGpBOsEAGHUGE Sras
0.15

0.1

0.05

0

ONLY FREE 99¢ DEALS NEW RELEASES ANY PRICE
B READS OFTEN B READS SOMETIMES ™ ALL READERS
The following graphs represent
. WHAT CONTEMPORARY ROMANCE READERS WANT MORE FROM AUTHORS
Contemporary Romance (which has e
0.14
5040 frequent readers, and 2603 .
. . 0.08
occasional readers represented in our 006 ‘ |“ |I IIl
0:02 I
survey). In the charts below, the blue o '!' ) ':' '(\" ! . I:I I:' .
© &L F & EE LS
RO SR S O NN SN SN &L
bars indicate respondents who & & & &P S S
€ & & & Qy‘\v & & N &
S & ¥ & @
frequently read Contemporary ~ &

B READS OFTEN  BREADS SOMETIMES W ALL READERS

Romances, red represents those who
sometimes read Contemporary Romances, and green represents the general figures for
all readers within the survey regardless of genre preference.

For the question regarding what readers want more from authors, please see page 6

for a full breakdown of each category.
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RESULTS BY GENRE: ROMANTIC SUSPENSE

WHERE ROMANTIC SUSPENSE READERS PURCHASE THEIR EBOOKS

80%
70%
60%
50%
40%
30%
20%

0% EEN mmE ... mEE =mEN
KU Kindle iBooks Nook Google Kobo  No eReader

M READS OFTEN M READS SOMETIMES W ALL READERS

They don’t want more author

interaction giveaways or anything I|ke THE PRICE POINTS ROMANTIC SUSPENSE READERS ARE
’ ’ OPEN TO VIA LITRING'S NEWSLETTER

that, so be cognizant of how much a5

you're asking of them and how °'03::

frequently you're emailing. That said, if :ojz

you have a special sale to share with i I II I
your list, fire away! ’ ONLY FREE 99¢ DEALS NEW RELEASES ANY PRICE

B READS OFTEN  WREADS SOMETIMES ™ALL READERS

The following graphs represent

Romantic Suspense (which has 4873

. WHAT ROMANTIC SUSPENSE READERS WANT MORE FROM AUTHORS
frequent readers, and 3131 occasional .

0.1

0.14

readers represented in our survey). In 012
. . 0.08
the charts below, the blue bars indicate ~ ooe “ || || I III
0i02 I
respondents who frequently read your 0 LB cn o il
&L /\\oé FECINSIIRS & & & & &
d ts th h S v S \f°% & & & Ql@ sé\ goé\
genre, red represents those who & & & @ T
& N & v
i & & < S
sometimes read your genre, and green K\ B

MREADS OFTEN ~ BMREADS SOMETIMES ~ W ALL READERS

represents the general figures for all
readers within the survey regardless of genre preference.
For the question regarding what readers want more from authors, please see page 6

for a full breakdown of each category.
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RESULTS BY GENRE:= SWEET VS. SEXY ROMANCE

This just in! Sex sells... at least for a SEXY V SWEET RETAILER SPLIT

higher price.

We were interested in learning o
about the differences between readers  **
III Al Feel  —mee mEsE EoEE

who only like Sweet Romance

(represented in blue), versus those who (nde looks Nook  Googe  Kobo  NosResder
only like Sexy Romance (red), those WSWEET WSEXY WBOTH MALLREADERS

who read both (green), or the general

reader population (purple). In the SEXY V SWEET DESIRED PRICE POINTS

0.5

survey, we simply asked about “Sweet 0.45
0.4

Romance” and “Sexy Romance” without ~ °*
specifying a specific subgenre. o
0.15

And the difference is startling! oo I I I I

Purely Sweet readers want more ONLY FREE 99¢ DEALS NEW RELEASES ANY PRICE

BSWEET MSEXY BOTH M ALL READERS

free books and less author interaction,

while readers who enjoy any heat level

are more |Ike|y to behave like Sexy SEXY v SWEET ROMANCE READER WANTS

0.18
readers. Clearly, it’'s important for 014
Sweet authors to tell a great story that §O§§ “ ‘ Il ‘ I |
can attract readers from the mixed °%3 . - -;' Ill I@ 11' ';' <
& & S S
group also, as they are more likely to & \f"g @sf’ \0°£@“§\0“§ @@\: *\&i@&é&*@@%
pay as well as to engage. Special sale & & ¢ :

BSWEET MSEXY BOTH M ALL READERS

pricing will attract these readers,
regardless of their preferred heat level, making it a particularly potent promotional tactic
for Romance authors.

For the question regarding what readers want more from authors, please see page 6

for a full breakdown of each category.
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RESULTS BY GENRE: THRILLERS

Thriller authors, | actually don’t
WHERE THRILLER READERS PURCHASE THEIR EBOOKS
have too much to say to you. Your 80%
70%
readers closely adhere to the norms 60%
. . . 50%
presented in the first part of this report. .,

30%
They are super normal, average readers, ..,

" 10%
and they're pretty happy with the way 0% II ENE EmE - mms Em
Kindle iBooks Nook Google Kobo No eReader

you do things already.

B READS OFTEN M READS SOMETIMES ALL READERS

They definitely want to hear about

new releases and are Sllghtly less Ilkely THE PRICE POINTS THRILLER READERS ARE OPEN TO VIA

to expect lots of free books than the HTRING'S NEWSLETTER

0.45

average reader. So that’s great, right? o

0.35
The following graphs represent o
0.2
Thrillers (which has 3945 frequent o II II
readers, and 3365 occasional readers %

ONLY FREE 99¢ DEALS NEW RELEASES ANY PRICE
represented in our survey). In the charts MREADS OFTEN  MREADS SOMETIMES M AL READERS
below, the blue bars indicate
respondents who frequently read your WHAT THRILLER READERS WANT MORE FROM AUTHORS
genre, red represents those who EE
sometimes read your genre, and green :022 ‘
represents the general figures for all %%2 | II ] II nl u
readers within the survey regardless of @\;’é’ @g«@e &o \é \Q@»\é(&@ A&@ Q@\* Q&@ @o*@&
genre preference. ¢ @“\« ¢ \'OC;\Q‘&@V s§ T

For the question regarding what BREADS OFTEN ~ MREADS SOMETIMES ~ MALL READERS

readers want more from authors, please

see page 6 for a full breakdown of each category.
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RESULTS BY GENRE: HISTORICAL ROMANCE

_ WHERE HISTORICAL ROMANCE READERS PURCHASE THEIR EBOOKS
: : 80%
(the easiest road, While your retailer ;

70%
60%
50%
40%
30%
20%

- 1l
0% HEN smN ... mEN EmN

Kindle iBooks Nook Google Kobo  No eReader

distribution is normal,

B READS OFTEN M READS SOMETIMES M ALL READERS

THE PRICE POINTS HISTORICAL ROMANCE READERS ARE
OPEN TO VIA LITRING'S NEWSLETTER

0.45
0.4

0.35
0.3
H H H . 0.25
| think it's a great idea to cross-brand with o,
0.15
a secondary genre to help reach more of o I
0

those sometimes readers. Write a great book, ONLY FREE 99¢ DEALS NEW RELEASES ANY PRICE

EREADS OFTEN  MREADS SOMETIMES ™ALL READERS

and make those people your tribe!

The following graphs represent
Historical Romance (which has 4032

WHAT HISTORICALROMANCE READERS WANT MORE FROM AUTHORS

0.16
0.14

frequent readers, and 3203 occasional 012

0.08
readers represented in our survey). In the oo ||| I|| m I III
0'0(2) T — II III II.

charts below, the blue bars indicate

PR S Q& & A SN
\g’ Qyﬁ & @“’00 &A‘v \\5;6‘\ & & \\‘5, & 6§‘° boe%
respondents who frequently read your o & & G e & &
& N2 < Y

O
genre, red represents those who sometimes
B READS OFTEN  BREADS SOMETIMES M ALL READERS

read your genre, and green represents the

general figures for all readers within the survey regardless of genre preference.

For the question regarding what readers want more from authors, please see page 6

for a full breakdown of each category.
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RESULTS BY GENRE: PARANORMAL ROMANCE

Paranorma| Romance authors YOU WHERE PARANORMAL ROMANCE READERS PURCHASE THEIR EBOOKS
b

7 80%
have the largest proportion of readers 70%
60%
in Kindle Unlimited of all the genres Eo%
40%
30%

. . 20%
program. Or, it could be easier to stand | II

surveyed, so may do well in that

. . 0% (] | mE - mm =l
OUt on Other retallers Wlth IeSS Kindle iBooks Nook Google Kobo  No eReader
Competition. The Choice iS a” yours! B READS OFTEN B READS SOMETIMES ALL READERS

You will also be able to sway your

sometimes readers into super fans by THE PRICE POINTS PARANORMAII. ROMANCE READERS
ARE OPEN TO VIA LITRING'S NEWSLETTER

offering more ARCs and price 045
0.4
H 0.35
promotions. o
0.25
The following graphs represent 02
0.15
Paranormal Romance (which has 3923 i
0

frequent readerS, and 2424 occasional ONLY FREE 99¢ DEALS NEW RELEASES ANY PRICE

W READS OFTEN M READS SOMETIMES ALL READERS

readers represented in our survey). In

the charts below, the blue bars indicate

WHAT PARANORMAL ROMANCE READERS WANT MORE FROM AUTHORS
respondents who frequently read your
16%
14%

genre, red represents those who 12%
. 8%
sometimes read your genre, and green &% “ II
. 2%
represents the general figures for all 0% = “ I
C\\O QC' 0 4‘0 Q’\\/ Q}C& {,\ <\ e,\<§<\
readers within the survey regardless of eocf\v @“ Qg‘*’ O&‘“ @v\»‘* O@‘z G@ §“ @@»‘“ <8
< Voo N & O
& & < ?
genre preference. N N

BREADS OFTEN  MREADS SOMETIMES ALL READERS

For the question regarding what
readers want more from authors, please see page 6 for a full breakdown of each

category.
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RESULTS BY GENRE: YOUNG ADULT

WHERE YA READERS PURCHASE THEIR EBOOKS

80%
70%
60%
50%
40%
30%
20%

10% III
. 0% EEl sl aoe. mam HEm
They're a” over the map Wlth KU Kindle iBooks Nook Google Kobo  No eReader
pricing preferences SO |f you can ShOW BREADS OFTEN M READS SOMETIMES ~ M ALL READERS
b

them a good time, you can likely list your

bOOkS at h|gher prices Wlthout too many THE PRICE POINTS YI-\l READERS ARE OPEN TO VIA
LITRING'S NEWSLETTER

complaints from your core readership. a5

Your readers use Amazon slightly more °'03::

than the general reader population, but :ojz

use KU less. 0:06; I I I
The following graphs represent * T omre 99CDEALS ~ NEWRELEASES ANYPRICE

B READS OFTEN  WREADS SOMETIMES ™ALL READERS

Young Adult (which has 2503 frequent

readers, and 3629 occasional readers

. WHAT YA READERS WANT MORE FROM AUTHORS
represented in our survey). In the charts

16%

14%

below, the blue bars indicate 12%

8%
respondents who frequently read your o% I Il

2%
genre, red represents those who 0% i T 'II -

C\\o\; 00@ \\6\ ‘b\éd %éé) é‘& &
sometimes read your genre, and green é00*" & Qq:év“’ & Og&q 0\«‘5” ﬁ“ §fv*‘° o
< s 5 N
. & \0% B S

represents the general figures for all N $

MREADS OFTEN ~ BMREADS SOMETIMES ~ W ALL READERS

readers within the survey regardless of
genre preference.
For the question regarding what readers want more from authors, please see page 6

for a full breakdown of each category.

THE LITRING 2017 10K READER SURVEY | PAGE 18


kmcgillick
Highlight


RESULTS BY GENRE: SCIENCE FICTION

WHERE SCI FI READERS PURCHASE THEIR EBOOKS

80%
70%
It's true! .

: 50%
40%
30%
20%

bl | |
0% Eml e = s BEl=s
KU Kindle iBooks Nook Google Kobo  No eReader

M READS OFTEN M READS SOMETIMES W ALL READERS

To make your Sci Fi readers even happier,

you need to do less, not more._

THE PRICE POINTS SCI FI READERS ARE OPEN TO VIA
LITRING'S NEWSLETTER

0.45
0.4

\warn them if you do, Keep doing what youdo
0.25
best, and remember that--for your genre in o
partcular- EORERETEIAR Make sure you tell )

a damn good StOI’Y! ONLY FREE 99¢ DEALS NEW RELEASES ANY PRICE

B READS OFTEN  WREADS SOMETIMES ™ALL READERS

The following graphs represent Science

Fiction (which has 2601 frequent readers,

WHAT SCI FI READERS WANT MORE FROM AUTHORS

and 3612 occasional readers represented in 018
0.14
our survey). In the charts below, the blue %01
0.08
0.06
bars indicate respondents who frequentl 0.04 ||| Il “I
P a y o0z o E — nl T
read your genre, red represents those who @“é S & %Oo*f’ & & & @\v\" ‘5\6" &
. F& TSI ITFTEST S
sometimes read your genre, and green S TFG & T &Y
& S )

represents the general figures for all readers READS OFTEN B READS SOMETIVES AL READERS
within the survey regardless of genre
preference.

For the question regarding what readers want more from authors, please see page 6

for a full breakdown of each category.
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RESULTS BY GENRE: CHRISTIAN FICTION

Christian Fiction authors, your
readers are more likely to use the
Kindle, but less likely to use Kindle
Unlimited.

And they really, really want free
books, more so than any other genre.
The avid genre readers are less likely to
pay for a book than the occasional
genre readers, which means that co-
branding with a secondary genre is
crucial. Do you write “Christian
Fiction"? Or do you write “Christian
Contemporary Romance”? The answer
makes a big difference with this market!

The following graphs represent
Christian Fiction (which has 2762
frequent readers, and 2563 occasional
readers represented in our survey). In
the charts below, the blue bars indicate
respondents who frequently read your
genre, red represents those who
sometimes read your genre, and green
represents the general figures for all
readers within the survey regardless of

genre preference.

WHERE CHRISTIAN FICTION READERS PURCHASE THEIR EBOOKS

ol
Hm [ 1] —— - mm

Kindle iBooks Nook Google Kobo No eReader

B READS OFTEN M READS SOMETIMES ALL READERS

THE PRICE POINTS CHRISTIAN FICTION READERS ARE
OPEN TO VIA LITRING'S NEWSLETTER

0.3

0.2

- I I
0

ONLY FREE 99¢ DEALS NEW RELEASES ANY PRICE

W READS OFTEN M READS SOMETIMES ALL READERS

WHAT CHRISTIAN FICTION READERS WANT MORE FROM AUTHORS

0.18
0.16
0.14
0.12
0.1
0.08
0.06
0.04
0.02 "
0 - —
S Q 5 & &
& <& N
& S & &
S O & @ & & & &
¥ < ¢ ¥ & & @L N 9
S &y & N O S
KON «*Oc§0$®9<§o*
& P RN & ¥
O O
) N

B READS OFTEN M READS SOMETIMES ALL READERS

For the question regarding what readers want more from authors, please see page 6

for a full breakdown of each category.
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RESULTS BY GENRE:= EPIC FANTASY

EpIC Fantasy authors your readers WHERE EPIC FANTASY READERS PURCHASE THEIR EBOOKS
9
80%
behave more similarly to Science 70%
60%
Fiction readers than they do to Urban 509%
40%
30%
20%

Fantasy readers. So, definitely read

both of those sections to learn more

10% II
. % [T ] - -— - mE
abOUt reader eXpeCtatlonS' o KU Kindle iBooks Nook Google Kobo  No eReader
In most cases it's easier to make B READS OFTEN B READS SOMETIMES ALL READERS
’

an avid genre reader happy than it is to

make a sometimes reader happy Study THE PRICE POINTS EPIC FANTASY READERS ARE OPEN TO
VIA LITRING'S NEWSLETTER

the differences between those blue and o

0.4

red bars to see what you could do more  °
0.25

of to attract readers who are open to, 02
0.15

but not fanatical over, your genre. Or i
0

ignore the red and cater directly to your ONLY FREE 99¢ DEALS NEW RELEASES ANY PRICE

W READS OFTEN M READS SOMETIMES ALL READERS

core readership, the blues.

The following graphs represent Epic

WHAT EPICFANTASY READERS WANT MORE FROM AUTHORS

Fantasy (which has 2560 frequent

0.18
readers, and 3005 occasional readers §§
represented in our survey). In the charts §O§% “ ‘l II “
below, the blue bars indicate "% PR ': B :: N !! B :: :: <
S O <& e S 3
respondents who frequently read your éo&vl@"é i&i@@i@”@ qu (,\@i §@ @o\é\ 0¢§
genre, red represents those who & & ° ’

B READS OFTEN  BREADS SOMETIMES ALL READERS

sometimes read your genre, and green
represents the general figures for all readers within the survey regardless of genre
preference.

For the question regarding what readers want more from authors, please see page 6

for a full breakdown of each category.
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RESULTS BY GENRE: URBAN FANTASY

WHERE URBAN FANTASY READERS PURCHASE THEIR EBOOKS
80%
70%
60%
50%
40%
30%
20%

0% mEl sEN cn. Emm mls
KU Kindle iBooks Nook Google Kobo  No eReader

B READS OFTEN M READS SOMETIMES M ALL READERS

—The high presence of

" " .
book content” related requeSts llkely THE PRICE POINTS URBAN FANTASY READERS ARE OPEN

has to do with no cliffhangers/ TOVIALITRING'S NEWSLETTER

0.45

warnings for cliffhangers and possibly o
. 0.3
cursing. 0.25
0.2
The following graphs represent oL I I
. 0.05
Urban Fantasy (which has 2425 0
ONLY FREE 99¢ DEALS NEW RELEASES ANY PRICE
frequent readers, and 2868 occasional MREADS OFTEN  MREADS SOMETIMES M ALL READERS
readers represented in our survey). In
the Charts beIOW, the blue bars indicate WHAT URBAN FANTASY READERS WANT MORE FROM AUTHORS

0.18

respondents who frequently read your 016

0.12
genre, red represents those who o ‘“ |||
0.06
. 0.04
sometimes read your genre, and green oz al. II —n III nl
&

. 5 RS S o o
represents the general figures for all & S &S
& & N & N ©
L & & & F & & N & &
readers within the survey regardless of S N & T8
N S
genre preference. WREADS OFTEN ~MREADS SOMETIMES ~ M ALL READERS

For the question regarding what
readers want more from authors, please see page 6 for a full breakdown of each

category.

THE LITRING 2017 10K READER SURVEY | PAGE 22


kmcgillick
Highlight

kmcgillick
Highlight

kmcgillick
Highlight


RESULTS BY GENRE: NONFICTION

WHERE NONFICTION READERS PURCHASE THEIR EBOOKS
80%
70%
60%
50%
40%
30%
20%

10% III
0% Eml Eme = =mm Ha=
KU Kindle iBooks Nook Google Kobo  No eReader

M READS OFTEN M READS SOMETIMES W ALL READERS

THE PRICE POINTS NONFICTION READERS ARE OPEN TO
VIA LITRING'S NEWSLETTER

(more. Content is extremely important ~ °

0.35
to this group, so approach your readers o3
0.25
according to your niche/ topic and be o
0.1

creative! 0.0 I
0

The fO”OWing gl"aphS represent ONLY FREE 99¢ DEALS NEW RELEASES ANY PRICE

Nonfiction (which has 1998 frequent

B READS OFTEN  WREADS SOMETIMES ™ALL READERS

readers, and 4619 occasional readers
WHAT NONFICTION READERS WANT MORE FROM AUTHORS

represented in our survey). In the charts 018
0.14
below, the blue bars indicate %1
r dents who fr. tly read r §§§ Il II III
espondents who frequently read you !
P 9 Y Y 0.02 [ 18 — ||| nl m
S N 5 ) SRS S o & © &
genre, red represents those who . & & <3,00% & & fé . 3 & &£ &
i & & E Y e &
sometimes read your genre, and green < NI & $
& N

represents the general figures for all READS OFTEN B READS SOMETIVES AL READERS
readers within the survey regardless of
genre preference.

For the question regarding what readers want more from authors, please see page 6

for a full breakdown of each category.
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RESULTS BY GENRE: HORROR

mostly normal and happy: Who knew?!

The following graphs represent
Horror (which has 1555 frequent
readers, and 2415 occasional readers
represented in our survey). In the charts
below, the blue bars indicate
respondents who frequently read your
genre, red represents those who
sometimes read your genre, and green
represents the general figures for all
readers within the survey regardless of
genre preference.

For the question regarding what

readers want more from authors, please

80%
70%
60%
50%
40%
30%
20%
10%

0%

0.45
0.4
0.35
0.3
0.25
0.2
0.15
0.1
0.05

16%
14%
12%
10%
8%
6%
4%

0%

WHERE HORROR READERS PURCHASE THEIR EBOOKS

No eReader

Nook

=
Kobo

il -
KU Kindle

iBooks Google

M READS OFTEN M READS SOMETIMES W ALL READERS

THE PRICE POINTS HORROR READERS ARE OPEN TO VIA
LITRING'S NEWSLETTER

ONLY FREE 99¢ DEALS NEW RELEASES ANY PRICE

EREADS OFTEN  MREADS SOMETIMES ™ALL READERS

WHAT HORROR READERS WANT MORE FROM AUTHORS

—mm [| [
5 s © 5 &
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HREADS OFTEN ~ MREADS SOMETIMES M ALL READERS

see page 6 for a full breakdown of each category.
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